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CONNECTING WITH 
THE UK CONSUMER

Health & Wellness
35% of consumers made  

a conscious decision to eat more 
healthily when eating out.

Convenience
97% of adults admit to 

snacking in between meals.

Ethical/Quality/Local
People are willing to pay more for 
high quality ingredients,animal 
welfare, Free-range and locally 

produced.

Value for money
60% of people think they will 

be worse off next year.

Value with Values
Seasonal UK produce is  

likely to be a key influencer  
of menus.

Variety
Boredom prevention, 

Global influences. 
More than 1 in 2 workers are 
willing to try new dishes vs.  

3 years ago



Health & Wellbeing

Almost a quarter of working-age people 
are now obese. This is a much higher 
proportion than in the early 1990s.



of workers always look for 
a healthy option in their 
workplace facility60 %

Health & Wellbeing

Source:GMI/Mintel B&I Catering Leisure Intelligence October 2010



Corporate  
Responsibility

CHANGE IN WORKING 
ENVIRONMENTS OVER 40 YEARS



Responsibility Deal

Andrew Lansley CBE MP
Secretary of State for Health

RESPONSIBILITY 
DEAL

FOOD ALCOHOL PHYSICAL 
ACTIVITY

HEALTH AT 
WORK

BEHAVIOUR 
CHANGE



Food Network
Key pledges

• Reduce Salt

• Remove Artificial Trans Fats

• Calorie Labelling



Health at Work Network
Supporting our workforce to 
lead healthier lives

Health at Work  
Network

• �Management of  
chronic conditions

 

• �Occupational health  
standards

• �Reporting of  
sickness rates

• Availability of healthier foods

• Healthier recipes - lower salt etc, 

• Responsible portions

• Promotion of fruit & vegetables

• Provision of calories and/or GDAs



How Big a Deal is it?



Customer segmentation
Consumer insights

Provision of calorie & GDA info 
Promotion of fruit & vegetables

New online recipe tool
18 month project 

4,000 recipes analysed
IT infrastructure implications

Selection of right products 
Chef driven 
Water freely available

Removing salt & artificial trans fats
Capturing GDA info 
Availability of healthier options 
Introduce 1% milk

MENU

RECIPES

PRODUCTS

SUPPLIERS

How Big a Deal is it?



How Big a Deal is it?



Leading the way



What does the 
future look like?

?

955.6 56.4g 7.1g 2.1g 2.0g

48% 81% 36% 2.3% 36%

Each 463g serving contains

of an adult’s Guideline Daily Amount based on a diet of 2000 kcal 

449 20.7g 3.5g 5.6g 1.3g

22% 30% 18% 6% 21%


